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Abby and Amanda ltd.’s market comprises women in the lower upper class, and therefore originality of its products is paramount for them to maintain the market. The company must offer a regular collection in line with the fashion and major trends in the fashion industry. Based on the composition of its consumer base, the organizational trust is dependent on the originality of its products, as the price is not an issue to the consumers. Therefore, this puts on the responsibility of ensuring that the company is well informed on the market changes and fashion trends in all parts of the world. Accessing this information requires traveling so much that sometimes the time is not enough to balance traveling and serving the clients' needs. There are other ways that Abby and Amanda ltd can access the required information without spending more time abroad.  
European fashion information cannot just be accessed through traveling abroad since modern forms of communication can link the fashion company to the European fashion industry. In the modern-day physical appearance in conferences and exhibitions is not a must; the fashion industry has devised methods for online exhibition forums where enough information that would be provided in the physical forums be available. Websites and social media platforms have information on the trending news and invention in the industry. Abby and Amanda ltd, therefore, have access to the information they would seek at a go. They can also attend the online platforms that showcase the works of different designers and fashion experts and select the most suitable for their market.
The partners may also seek partnership with a consulting firm that is responsible for linking the partners to the fashion market in Europe. The agencies take up the role of representing Abby and Amanda ltd in the international exhibitions and gather all the necessary information on their behalf for implementation and decision making. With this, the partners have a way to be well informed and updated on European fashion trends without necessarily spending time abroad. They will have enough time to prepare and serve the clients back in their location.
